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The Creative Brief

This certainly isn’t the case everywhere, but the average 
brief usually looks something like this:

- There’s a section about the company
- An outline of the tactical, transactional objectives 

to achieve
- And details about how to respond to said brief

Those are the objectives that may be what the business 
needs, but without necessary information surrounding 
them, these objectives are very uninspiring. 



That’s why you need to start with why



The 
Why? 
Ladder 

To increase our search rankings

Because we want more people to be aware of 
us and visit our website

Because we need to increase sales

Because our competition is stealing our market share

Because people think we’re an old, stale brand



1. What triggers people to begin the buying journey?

2. What causes people to hesitate about purchasing the product/service?

3. What do people hate about the alternative solutions

4. How do people want to feel when they buy this product/use this service?

5. What are the important moments for this product/service?

6. How do people feel about these moments?

7. What’s the behaviour we want to change?

KEY QUESTIONS TO HELP YOU THINK AUDIENCE FIRST



Case study: Mucinex
What triggers people to begin the buying journey?

How do people want to feel when they buy this product/use this service?

What are the important moments for this product/service?

How do people feel about these moments?

In Mucinex’s case, customers are at the beginning, or in the depths of, a case of 
flu

They want to feel more like their usual selves, more comfortable than how 
they'd usually feel when they have a cold or flu 

The classic moment is to stick on your pyjamas (or maybe you have clothes you 
only wear when you're sick!) lie down on the sofa and binge some TV, "wasting" 
the day away until you feel better again

When done right, people embrace them fully. Comfy clothes, blankets, spread 
right out on the sofa with everything in reach. People cut themselves some 
slack and give up for the day!



This thinking led to their launch of 
Mucinex sick wear

- 91 million impressions
- 13,000 people watched their live 

stream
- 17,000 clicks on their YouTube 

channel
- Sold out within 24 hours

http://www.youtube.com/watch?v=hvSfN7DKqPc

